
	



THE UNIVERSITY OF AKRON
REQUEST FOR PROPOSAL (RFP)
Strategic Media Relations Services
RFP Number: 2026-10-396
To be guaranteed the fullest consideration, all proposals should be submitted via Workday Strategic Sourcing.
Proposals are due at 2:00 PM EST. November 4, 2026

		


NOTE:  All questions and correspondences MUST go through Workday Strategic Sourcing. Bidders must register to use Workday Strategic Sourcing by navigating to the following:
https://doc.workday.com/user-guide/en-us/strategic-sourcing/supplier-account-setup/gnj1594911610346.html
Additional vendor support is provided by emailing: scoutsupport@workday.com







1.0  GENERAL INFORMATION
ABOUT THE UNIVERSITY OF AKRON
The University of Akron (UA) is one of the highest ranked public urban research universities in Ohio and the Midwest. Founded in 1870, UA is a Princeton Review Best Regional College and has the top polymer science and plastics engineering program in the world, according to EduRank. The University meets the needs of its more than 15,000 students with over 200 in-demand associate, bachelor’s, master’s, doctoral and professional degree programs, and top-ranked online and adult education programs for nontraditional students.
UA’s metropolitan campus in Ohio’s fifth-largest city is surrounded by thousands of businesses, including Fortune 500 companies, offering students access to internships, co-ops and career pathways. UA offers around 300 extracurricular opportunities and 17 NCAA Division I sports teams, as well as a nationally recognized student success and support program, an award-winning student recreation center and a Smithsonian-affiliate museum.  
To learn more about The University of Akron, visit www.uakron.edu.
1.1 Process and Timeline
	RFP Released
	10/14/2026

	Deadline for Questions
	10/23/2026

	Responses to Questions
	10/27/2026

	Proposals Due
	11/4/2026

	Review of Responses
	11/4/2026 -11/6/2026

	Shortlist Presentations
	11/9/2026 – 11/13/2026

	Final Selection
	11/18/2026



All dates except for the Proposal Due Date are estimates and may move slightly as the process unfolds. 

2.0 Bid Details
2.1 Scope of Work 
1. Executive Summary & Background
The University of Akron (UA) is seeking proposals from qualified strategic communications and media relations contractors or firms to serve as a strategic media relations partner. The selected partner will collaborate closely with the University's leadership and communications team to build and execute an earned media strategy, elevate executive positioning, protect institutional reputation, and highlight University achievements across regional, statewide, and national landscapes.
2. Scope of Services & Requirements
The selected media relations provider will be responsible for providing strategic planning, press outreach, narrative development, and media monitoring services. The core scope of work includes the following key areas:
A. Strategic Earned Media Planning & Audience Targeting
· Develop and implement a multi-tiered strategic earned media plan targeted toward key audiences: prospective Ohio students, parents of prospective students, and the broader Northeast Ohio community.
· Align media strategies with institutional enrollment, brand awareness, and community engagement objectives.
B. Media Relations & Regional, Statewide, and National Outreach
· Establish, cultivate, and maintain strong press relationships with regional media outlets in Northeast Ohio.
· Conceptualize, develop, and execute proactive statewide and national press campaigns to amplify University milestones, breakthroughs, and program highlights.
C. Executive-Level Positioning & Press Relations
· Provide executive positioning and thought leadership strategy for university leadership.
· Prepare press materials, media briefings, talking points, and interview preparation for university executives and key spokespersons.
D. Storytelling Pillars & Content Strategy
· Establish core storytelling pillars that effectively highlight the University's research achievements, academic innovation, student success stories, and community engagement efforts.
· Translate complex academic research and innovation into compelling media narratives for mainstream outlets.
E. As Needed Urgent & Crisis Communications Support
· On call availability to provide 24/7 real-time support and counsel for urgent situations, emerging issues, and crisis communications.
· Demonstrated prior experience in public sector crisis management and reputation protection is preferred.
F. Media Monitoring, Reporting & Executive Insights
· Provide real-time media monitoring across print, digital, broadcast, and online media channels.
2.2 Deliverables 
 Mandatory Deliverables: Proposals must include the following information structured logically to enable direct evaluation:
1. Service Provider Profile: Overview of history, capabilities, and specific track record in public relations as it relates to higher ed.
2. Strategic Approach: Methodology for earned media outreach, storytelling pillar development, and executive positioning.
3. Case Studies & References: Minimum of two (2) relevant case studies demonstrating successful regional, statewide, and national placements, alongside client references.
4. Service Provider Bio(s): Biographies and/or resumes of key account contacts. 
5. Fee Structure & Budget: Itemized cost structure including monthly retainer and/or hourly rate, project fees, and any reimbursable expenses.
2.3 Administrative & Legal Contract Term: Potential for three-year contract term.
2.4 Presentations
Selected respondents will be invited to participate in a virtual presentation limited to a one-hour timeframe.
2.5 Scale and Rating
The University of Akron reserves the right to select one, multiple, or none of the proposals submitted, as outlined in Section 6.0 of the General Terms and Conditions.
Proposals will be evaluated using the scoring scale below (0–5), as applied to the Key Elements. The evaluation criteria and scoring methodology are based on the components identified in Section 5.1 of the General Terms and Conditions.
(0) Does Not Meet – Does not substantially comply with requirements.
(1) Weak – Poorly aligned with requirements.
(2) Moderate – Meets most requirements; minor weaknesses.
(3) Meets – Adequately meets requirements.
(4) Strong – Exceeds requirements with added value.
(5) Greatly Exceeds – Significantly exceeds requirements with substantial benefits.
Key Elements Table 
	Criterion
	Weight Score (0–5)
	Point Value
	Total (WS x PV)

	Media Expertise 
	25% 
	Demonstrated depth of current, active connections with journalists and editors across regional and national media outlets 
	Media Expertise 

	Strategic Approach & Storytelling 
	25% 
	Quality of earned media strategies in reaching target audiences and executing a storytelling pillar framework. 
	Strategic Approach & Storytelling 

	Crisis Communications & Media Monitoring  
	10% 
	Demonstrated capability to provide real-time support during urgent situations and ability to monitor media.  
	Crisis Communications & Media Monitoring  

	Executive and University Leadership Positioning 
	15% 
	Demonstrated ability to pitch, secure, and leverage high-impact executive profiles and feature media coverage. 
	Executive and University Leadership Positioning 

	Cost Proposal & Value 
	25% 
	Clarity, competitiveness, and transparency of fee structure.  
	Cost Proposal & Value 

	Total
	100%
	
	



2.6 Web Content Accessibility Guidelines
The University of Akron is committed to meeting level A and level AA criteria of the Web Content Accessibility Guidelines (WCAG) 2.0 or higher.  Vendors providing web-accessible systems must share their Voluntary Product Accessibility Template (VPAT) with the University.
2.7 References
The University of Akron reserves the right to request references based on the vendor’s response to this Request for Proposal (RFP).
2.8 Trade Secret Information
Proposers are strongly discouraged from including trade secret information, as defined by Section 1333.61(D) of the Ohio Revised Code.
Information submitted in response to this RFP is generally considered public information after the selection process concludes, unless exempt from disclosure by law. If a proposer claims any information as a trade secret, the proposer must:
· Provide a separate page identifying each page containing trade secret information and the number of occurrences on each page; and
· Clearly identify each occurrence of trade secret information within the proposal by placing an asterisk before and after the applicable line and underlining the trade secret information.
General confidentiality or proprietary notices in a proposal or footer will not be considered sufficient identification of trade secret information.
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